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Abstract 
 
With more than 655 million active daily users, Facebook is the most visited site on the 
Internet.  The integration of Facebook into users’ on and offline lives is astonishing.  As such, 
Facebook has garnered the attention of researchers from varying disciplines and is now the 
topic of a plethora of research.  However, no research has focused specifically on mothers’ 
Facebook use and potential implications for parenting – until now.  The current study 
examined the extent to which approval contingent self-worth accounts for differences in 
mothers’ child-related Facebook sharing and resulting self-esteem and parenting satisfaction.     
Two hundred and seven mothers aged between 18 and 57 were randomly assigned to 
continue Facebook use as usual or to abstain from child-related sharing on Facebook for two 
weeks. Contrary to hypotheses, restricting mothers’ child-related sharing on Facebook did not 
reduce their parenting satisfaction or state self-esteem irrespective of their level of 
identification with approval-CSW, baseline frequency of child-related sharing, or 
compensatory child-related sharing on other SNS.   Instead, results revealed a significant 
negative correlation between approval contingent self-worth and frequency of child-related 
sharing.  
The findings indicate that Facebook is a prominent feature in the lives of mothers and 
its use is associated with aspects of self-esteem, parenting satisfaction and approval 
contingent self-worth.  Furthermore, the findings support the notion that self-worth 
contingencies wholly dependent on others for validation are more difficult to satisfy reliably, 
thus resulting in compromised psychological well-being.   These findings are discussed in 
relation to previous research and recommendations for future research aimed at delineating 
the relationships between approval contingent self-worth, self-esteem, parenting satisfaction, 
and time spent online are made.  
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Validatebook – Does child-related sharing on Facebook validate mothers’ 
approval contingent self-worth? 
The past 30 years have brought about technological developments that have 
resulted in immediacy and intimacy of computer mediated communication  (CMC), 
never before seen in history. Personal communication devices have become smaller and 
more portable, resulting in an ease of connectivity.  The accessibility of personal CMC 
devices (e.g., smartphones, tablets, laptops, personal computers), have made it possible 
to communicate with whom we want, when we want, and how we want.  One such 
means of communication is through the use of social networking sites (SNS).  Wink 
(2010, p.49) has defined SNS as “easy-to-individualize” platforms through which 
individual users share and consume digital information in video, audio, and text 
formats.  Conversely, Boyd and Ellison’s (2007) definition focuses less on the 
information sharing aspect of SNS and more on the establishment of the network itself.  
According to them, SNS are “web-based services that allow individuals to (1) construct 
a public or semi-public profile within a bounded system, (2) articulate a list of other 
users with whom they share a connection, and (3) view and traverse their list of 
connections and those made by others within the system” (p. 211).  
Specific to the current study is communication via what is undoubtedly the most 
popular of all SNS – Facebook.  Developed in 2004 originally for use by students at 
Harvard University, by 2006 Facebook allowed access to anyone over the age of 13 
with a valid email address (Brown, 2008).  Facebook has since become the most visited 
site on the Internet (Alexa, 2013).  Facebook’s mission is to “give people the power to 
share and make the world more open and connected” (Facebook, 2012a, p.1) – a 
mission that, if judging by the number of active daily users - of which Facebook had 
655 million in March 2013 (Facebook, 2013) – has been successful.  Available in 70 
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languages, the average Facebook user has 130 friend connections, creates 90 pieces of 
content on the site each month (e.g., web links, news stories, posts, notes, photos, etc.), 
and is connected to 80 different community pages, groups, and events (Facebook, 2013; 
for an overview of the Facebook interface and terminology, see Appendix A). 
The extent of integration of Facebook into users’ daily lives is made starkly 
apparent by recent International Data Corporation (IDC; 2013) findings.  In a project 
sponsored by Facebook, the IDC conducted an online survey of 7446 iPhone and 
Android smartphone owners in the United States (U.S) aged between 18 and 44.  The 
aim of the project was to examine how smartphone owners use their phones to engage 
with social and communication applications each day, for one week.  The results 
highlight the shifting purpose of the mobile phone.  What was once a device used solely 
for voice communication via phone calls, is now used primarily for non-voice 
communication.  Respondents reported that 84% of their time spent on phone 
communication was via text, email, and social media applications (e.g., Facebook), 
compared with only 16% on phone calls.  Furthermore, 70% of respondents reported 
using Facebook on their phone, of which 61% used it every day.   
Communication using smart phones begins from the moment we wake.  Four 
out of five respondents reported checking their phones within the first 15 minutes of 
waking - of these people, 79% reach for their phones before doing anything else.  
Facebook use accounts for more than a third of the total time spent using smart phones 
each day.  Users reported an average of 13.8 daily Facebook sessions, totaling an 
average of 32:51 minutes. Although the project was based solely in the U.S, with 80% 
of Facebook users residing outside of the U.S. (Facebook, 2012a), the findings provide 
important insights about global usage patterns.  Remarkably, the aforementioned 
statistics focus solely on smartphone facilitated Facebook use and do not include time 
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spent accessing Facebook from tablets, laptop or desktop computers.  That said, the 
findings provide a clear indication of user receptiveness to Facebook and highlight the 
importance of understanding consumer motivations for Facebook use.  
Who uses Facebook? And Why? 
Whereas early research emphasised Facebook’s popularity with young people 
(Boyd & Ellison, 2007), recent findings have indicated a Facebook user base that is 
more representative of the population itself.  For example, in the United States, Chang, 
Rosenn, Backstrom, and Marlow (2010) found that, among 77,954 Facebook profiles of 
users, the reported proportions of ethnicities corresponded with that of the U.S. 
population at large.  Additionally, an analysis of Facebook’s Social Ads system 
revealed that among active Facebook users in the U.S., 30.9% were aged between 18 – 
24, 22.6% were aged between 25 – 34, and 27.0% between 35 – 54 years old (Corbett, 
2011); of these users 55.0% were female. 
To register for a Facebook account users must agree to the terms of service, 
which includes a provision that enables Facebook to gather users’ demographic 
information (Facebook, 2012b).  Consequently, Facebook Inc has access to the exact 
population parameters of their users, which, as aptly noted by Wilson, Gosling, and 
Graham (2012), it reveals in modest proportions at its discretion. Despite this scant 
release of official information, Facebook has reported a remarkable finding.  Following 
the examination of 721 million Facebook users with a total of 69 billion friendships, 
92% of users sampled were linked by a mere four degrees of separation (Backstrom, 
Boldi, Rosa, Ugander, & Vigna, 2011; Ugander, Karrer, Backstrom, & Marlow, 2011). 
That is, on average any two users within the sample were detached from one another by 
only four connections.   
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From the findings presented, the ubiquity of Facebook is clear.  As such, many 
scholars have attempted to explain why individuals use Facebook.  Wilson et al. (2012) 
reviewed 412 scholarly articles that explicitly studied Facebook; the authors noted five 
distinct themes throughout the articles: descriptive analyses of Facebook users, privacy 
and information disclosure, the role of Facebook in interpersonal exchanges, factors 
contributing to Facebook use, and identity presentation on Facebook.   Based on a 
review of 42 studies examining the factors contributing to Facebook use, Nardkarni and 
Hofmann (2012) proposed a two-factor model of Facebook use.  They believe Facebook 
use is driven by two basic needs: (1) the need to belong and (2) the need for self-
presentation.  Demographic and cultural factors account for variations in the need to 
belong, whereas neuroticism, narcissism, shyness, self-esteem, and self-worth 
contribute to differences in individuals’ desire for self-presentation.  Research has also 
suggested users may be drawn to Facebook because it fosters the development of both 
bridging and bonding social capital - access to information through a varied network of 
acquaintances and emotional support from close friends, respectively (Burke, Marlow, 
& Lento, 2010). 
The Current Research 
Given that the majority of active Facebook users are female (55%) and within 
childbearing age (53.5% are 18 – 34 year olds; Corbett, 2011), it is surprising that, to 
date, only one study has focused solely on parents’ Facebook use.  In a study of couples 
transitioning to parenthood, Bartholomew, Schoppe-Sullivan, Glassman, Kamp Dush, 
and Sullivan (2012) examined how new parents’ Facebook use changed over the 
transition and how Facebook use affected their adjustment to parenthood.  The study 
relied on self-report data gathered through surveys posted to participating couples’ 
homes.  Measures of Facebook use over the transition to parenthood were completed 
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along with measures of parenting self-efficacy, parental stress, and parenting 
satisfaction at nine months postpartum.  Although the study focused exclusively on 
couples experiencing the transition to parenthood, the results provide the first insights 
into the Facebook usage of the parent population.   With respect to the frequency of 
Facebook use, 42.5% of mothers reported accessing their Facebook account more than 
once each day compared with only 23% of fathers.  Additionally, mothers reported 
more frequent content management (e.g., status updates, etc.), with 30.7% of mothers 
managing content on a weekly basis, compared to only 15% of fathers.  Instead, the 
majority of fathers (45%) managed their content on a monthly basis.  
Specific to content management by way of uploading photos of their children, 
98% of mothers and 83% of fathers reported uploading photographs of their child to 
Facebook.  Of those parents, 93% of mothers and 71% of fathers also reported that it 
was ‘very likely’ or ‘likely’ that they would receive positive feedback on the photos 
from Facebook friends.  Furthermore, both mothers and fathers who indicated that their 
Facebook friends were more likely to acknowledge any photos that they posted of their 
children reported greater parenting satisfaction.  Intuitively, one might predict that both 
mothers’ and fathers’ Facebook use during the transition to parenthood may decrease as 
a result of newfound parenting duties.  However, this was not the case for all parents in 
the sample.  Interestingly, 50.5% of fathers reported that their Facebook use stayed the 
same, compared to only 29% of mothers.  Rather, mothers were significantly more 
likely to report an increase in time spent using Facebook over the transition to 
parenthood.  This result, coupled with the fact that mothers both accessed and managed 
content on Facebook more often than fathers, makes them an intriguing population for 
which many questions remain unanswered.  As a result, this thesis focused exclusively 
on mothers’ Facebook use.   
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This thesis aimed to investigate the extent to which mothers’ reports of 
parenting satisfaction and self-esteem is related to their sharing behaviour on Facebook.  
The research addressed the following two questions: 
RQ 1. Why do mothers differ in the amount of child-related information they 
share on Facebook?  
RQ 2. Does child-related sharing on Facebook affect self-esteem and/or 
parenting satisfaction?  
Just as previous research has attempted to explain individuals’ self-related 
sharing behaviours on Facebook, the first research question aimed to account for 
mothers’ child-related sharing behaviours.   In line with the work of Crocker and Wolfe 
(2001), I hypothesised that contingencies of self-worth may, to some extent, account for 
variations in the frequency of child-related sharing behaviours exhibited by mothers on 
Facebook.  Contingencies of self-worth refer to the domains on which individuals stake 
their self-worth (Crocker & Wolfe, 2001).  The domains, which may be private (e.g., 
god’s love, virtue, and family support) or public (e.g., appearance, others’ approval, 
competition, academic achievement), differ in the ease at which individuals can satisfy 
them reliably.  Self-worth founded on superficial aspects of the self (e.g., appearance), 
contingencies that are wholly dependent on other people for their validation (e.g., 
others’ approval), or which must be earned (e.g., competition and academic 
achievement) are more strongly associated with compromised psychological well-being 
than those that rely on stable aspects of the self (e.g., virtue) or that are comparatively 
unconditional (e.g., god’s love, family support; Crocker, Luhtanen, Cooper, & 
Bouvrette, 2003; Pyszczynski, Greenberg, & Goldenberg, 2003). 
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The contingencies of self-worth framework was developed based on the ideas of 
James (1890) who proposed that self-esteem - an individual’s overall appraisal of his or 
her worth as an individual - is both a stable trait and a fluctuating state.  That is, state 
self-esteem varies around an individual’s enduring trait level self-esteem based on the 
individual’s appraisals of situational successes and failures.  Importantly, however, the 
extent to which an individual’s state self-esteem fluctuates is due largely to the 
importance or value they place on the domain on which the success or failure occurred.  
For example, for an individual who considers academic success of upmost personal 
importance, failure to achieve a high grade should result in a decrease in state-level self-
esteem.  Because increases in self-esteem feel good and decreases in self-esteem feel 
bad, individuals are motivated to engage in activities where success is likely and avoid 
situations that are likely to result in failure (Covington, 1984).     
Indeed, Crocker et al. (2003) found evidence for the notion that contingencies of 
self-worth influence the activities that individuals choose to engage in.  In that study, 
university students completed the contingencies of self-worth scale (Crocker et al., 
2003) prior to the commencement of their first year.  They also reported the frequency 
and time spent engaging in certain activities.  Self-reported contingencies of self-worth 
predicted activities in both first and second semester.  Namely, academic achievement-
contingent self-worth (academic achievement-CSW) predicted time spent studying, 
virtue-CSW predicted time spent volunteering, and God’s love-CSW predicted time 
spent engaging in prayer and attending religious ceremonies. Finally, appearance-CSW 
predicted the amount of time participants spent shopping, partying, and grooming.  
These findings remained consistent even when self-esteem, gender, ethnicity, and 
parents’ income were controlled.  Although the sample included only participants aged 
16 to 22, it did include a heterogeneous ethnic mix, including Caucasian (41.64%), 
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African Americans (18.87%), Asian Americans (20.88%), Asians (16.48%), and 2.14% 
of unknown ethnicity.  Additionally, the study relied on self-report data, which can be 
subject to social desirability bias. That said, additional research has demonstrated 
comparable outcomes in a laboratory setting.  
Brook (2005, Study 1) measured the extent to which undergraduate students 
identified with academic-CSW before they completed Graduate Record Exam (GRE) 
analytic questions.  After completing the questions participants were given the 
opportunity to review the answers to each problem they attempted.  Academic-CSW 
marginally predicted time spent reviewing the GRE answers.  Additionally, results of a 
study of undergraduate students demonstrated that identification with 
environmentalism-CSW predicted an increased likelihood of writing a letter to a 
politician detailing an environmental public policy issue of their choice (Brook, 2005, 
Study 4).  Identification with environmentalism-CSW also predicted an increased level 
of persuasiveness of the writing and likelihood of emailing the letter to the politician.  
It seems contingencies of self-worth not only serve to enhance motivation to 
engage in certain activities, but they also promote self-validation goals – the desire to 
show or validate one’s qualities (Grant & Dweck, 2003).  For example, performance-
validation goals denote the desire to demonstrate that one can perform to a high 
standard in a given task.  Individuals who possess self-validation goals appraise their 
performance outcomes as indicative of their capabilities or traits.  Thus, people are 
motivated to succeed to prove that they do indeed have the desired characteristic (Grant 
& Dweck, 2003).  In 2005 Crocker, Park, Villacorta, Luhtanen, and Kliger (as cited in 
Crocker, Brook, Niiya, & Villacorta, 2006) assessed the relationship between self-
validation goals and four self-worth contingencies: academic achievement, appearance, 
approval, and virtue in more than 300 university students.  Results showed very strong 
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correlations, ranging from .60 - .70, between self-worth contingencies and self-
validation goals, such that, the more students identified with a contingency the more 
likely they were to report having goals to validate that contingency.  For example, those 
who identified with appearance-CSW reported a desire to validate their attractiveness, 
whereas those who identified with virtue-CSW reported the goal to validate their 
morality.  These findings suggest that individuals wish to seek validation in the domains 
on which their self-worth is contingent.   
In the context of Facebook research, only one study has focused specifically on 
the relationship between self-worth contingencies and SNS behaviours.  Stefanone, 
Lackaff, and Rosen (2011) measured the contingencies of self-worth and typical 
behaviours on Facebook of university students.  Appearance-CSW was a strong 
predictor of online photo sharing, but no other individual contingencies significantly 
predicted time spent managing profiles, frequency of online photo sharing behaviours, 
or online network size for males or females.  However, based on exploratory factor 
analysis, Stefanone et al. (2011) reported an underlying two-factor structure of the 
seven contingencies of self-worth as measured by the contingencies of self-worth scale 
(Crocker & Wolfe, 2001), which were labeled as “public” (i.e., others’ approval, 
appearance, and competition) and “private” (i.e., family support, God’s love, and virtue) 
sphere contingencies. Academic achievement loaded equally onto both factors, and was 
excluded from further analyses. The public-sphere factor was found not to be a 
significant predictor of time spent managing profiles or online network size, but it was a 
significant predictor of online photo sharing.  When the sharing behaviour of interest in 
the current study is considered – mothers’ child-related sharing – these findings are of 
particular importance.   
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Facebook provides an easily accessible platform through which individuals can 
exercise their self-validation goals and consequently substantiate their contingencies of 
self-worth.  In the context of the current study, the use of Facebook with the expectation 
of positive feedback would be an example of an individual seeking out a situation or 
engaging in an activity that provides opportunities for them to achieve success in the 
domain on which their self-worth is contingent.  Whereas research has demonstrated a 
relationship between both appearance-CSW and public-sphere CSW and frequency of 
uploading photos of oneself to Facebook, neither of these can account for mothers’ 
child-related sharing behaviours.  Uploading a photo of, or making a status update about 
one’s child does not constitute an opportunity for one to receive validation in the 
appearance or competition contingencies of self-worth.  
Instead, I propose that mothers who frequently engage in child-related sharing 
on Facebook are more likely attempting to seek validation for their approval-CSW.  
Thus, positive feedback from Facebook friends by way of comments or likes acts as 
validation for their self-worth contingency and should result in increased state-level 
self-esteem.  Conversely, when mothers with approval-CSW who engage in child-
related sharing on Facebook as a means of validating this contingency are unable to 
engage in this type of sharing their state-level self-esteem should decrease, as they are 
not being afforded the opportunity to validate their self-worth contingency in the way 
that they normally would.  To assess the accuracy of this claim, I utilised an 
experimental design whereby level of identification with approval-CSW was measured 
before mothers were randomly assigned to either continue using Facebook as usual or to 
abstain from any child-related sharing activity on Facebook for 14-days.   
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Of particular importance to the population in question is the relationship 
between self-esteem and parenting satisfaction.  One study (Thompson & Walker, 
2004), for example, compared adolescent mothers and their infants’ fathers on measures 
of parenting satisfaction and its potential predictors: depression, self-esteem, maternal 
warmth, paternal warmth, maternal control, paternal control, age at child’s birth, social-
support satisfaction, and child characteristics. Of all the predictors, self-esteem had the 
highest correlation (r =.48) with parenting satisfaction for mothers, and the second 
strongest correlation for fathers (r =.39).  Granted, the sample was relatively small and 
consisted solely of adolescent first-time mothers; however, the current thesis provides 
an opportunity to determine the generalisability of this finding to adult mothers.  Based 
on the research discussed, if mothers with approval-CSW are asked to abstain from 
child-related sharing behaviours on Facebook, theoretically it should lead to reductions 
in state-level self-esteem, and, provided Thompson and Walker’s findings generalise to 
adult mothers, parenting satisfaction.  Therefore it is hypothesised that: 
Participants whose Facebook use is restricted will report lower mean self-
esteem and parenting satisfaction compared to those whose Facebook use is not 
restricted. 
A 14-day experimental period was used because research has demonstrated that 
failure to achieve success in the domain on which an individual stakes their self-worth 
can result in both immediate and longer-term fluctuations in state self-esteem (Crocker, 
Sommers, & Luhtanen, 2002; Park & Crocker, 2008).  For example, following a short 
interaction with a stranger of the same-sex, participants received negative or no 
feedback regarding their likeability ostensibly from the stranger they had conversed 
with (Park & Crocker, 2008).  Participants who received negative feedback reported 
immediate reductions in state-self esteem and increased negative affect compared to 
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those who received no feedback. Furthermore, this effect was moderated by the extent 
to which participants’ self-worth was contingent on others’ approval.   Fluctuations in 
state-self esteem based of success and failure in relevant self-worth contingencies over a 
longer time-period have also been reported.   
Crocker et al. (2002) monitored graduate school applicants’ state self-esteem 
during a two-month period during which time they received feedback regarding the 
success of their applications.  On average, participants in the study had applied to 5.50 
graduate schools with a 52.7% acceptance rate.  Compared to baseline measures, state 
self-esteem was higher on days that acceptance letters were received and lower on days 
that rejection letters were received.  Furthermore, in line with the findings of Park and 
Crocker (2008), the relationship between graduate school acceptance or rejection and 
changes in state self-esteem was moderated by the extent to which participants 
identified with academic achievement CSW.  The moderation effect was such that 
higher identification with academic achievement CSW resulted in greater increases in 
state self-esteem on acceptance days and greater decreases in state self-esteem on 
rejection days (Crocker et al., 2002).  These findings suggest that fluctuations in state 
self-esteem can be traced to specific life events that relate to a specific contingency of 
self-worth rather than being caused by an individual’s general appraisal of their success 
in particular contingency.  
Self-worth contingencies tend to develop in childhood and are reinforced 
through social experiences (Crocker & Wolfe, 2001).  As such, individuals develop 
their self-worth contingencies at a young age and do not readily change them even when 
faced with failure.  Indeed, Crocker et al. (2002) reported that the number of rejection 
letters received by participants in their study was not associated with changes in 
participants’ level of identification with academic achievement CSW.  This finding 
	  	   13 
suggests that participants who experienced failure in the domain on which their self-
worth was contingent did not readily shift their contingency to another domain; as such, 
I would not expect mothers to change their self-worth contingencies within the 14-day 
experimental period.  
The findings outlined above highlight the importance of an individuals’ level 
identification with a specific domain as a moderator of the relationship between 
successes or failures in the domain and resulting fluctuations in state self-esteem.  This 
moderating relationship is important to consider in the context of the current study.  
Whereas a group level difference in parenting satisfaction and state self-esteem at Time 
2 is hypothsised, it is important to account for the likelihood that mothers within the 
sample will vary in the extent to which they identify with approval contingent self-
worth.  In line with the moderating relationships described above it was hypothesised 
that: 
Mothers’ level of identification with approval contingent self-worth will 
moderate the relationship between restricted Facebook use and parenting satisfaction 
and self esteem; such that, mothers who identify strongly with approval-CSW will 
report lower levels of self-esteem and parenting satisfaction than mothers who do not 
identify strongly with approval-CSW. 
The fact that individuals differ in the domains on which their self-worth is 
dependent indicates that individuals vary in their beliefs about what they must do or be 
to exist as an admirable or respected person (Crocker & Wolfe, 2001).  Consequently, 
individuals also vary in the types of events that produce increases or decreases in self-
esteem (Crocker & Park, 2004).  Individuals whose self-worth is contingent on the same 
domain may engage in different behaviours to validate their self-worth contingency 
(Crocker, 2002).  Therefore, it is entirely possible that mothers with approval-CSW in 
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the current study may engage in a range of behaviours to validate their self worth 
contingency.  Certain mothers may rely on feedback from friends on Facebook whereas 
others may rely on face-to-face interpersonal feedback. Asking the latter to abstain from 
child-related sharing on Facebook should have no effect on their self-esteem or 
parenting satisfaction, as they do not rely on feedback from Facebook friends to validate 
their self-worth contingency.  However, I would expect a reduction in self-esteem and 
parenting satisfaction for those mothers with approval contingent self-worth who do 
rely on Facebook as a means of validating their self-worth contingency because 
restricting their child-related sharing on Facebook limits their opportunities for success 
in the domain on which their self-worth is based - high baseline levels of child-related 
sharing on Facebook will identify these mothers.  Based on this rationale I hypothesised 
that: 
 Intensity of baseline child-related Facebook sharing will moderate the effect of 
restricted Facebook use on self-esteem and parenting satisfaction, such that mothers 
who exhibit a higher intensity of baseline child-related Facebook sharing will report 
lower levels of self-esteem and parenting-satisfaction than mothers who have lower 
intensity of baseline child-related Facebook sharing. 
 As previously discussed, individuals differ in their choice of activities used to 
validate their self-worth.   The current study asked mothers to abstain only from child-
related sharing on Facebook.  It is possible then, that when mothers who use Facebook 
as a means of validating their approval-CSW are unable to do so, already knowing that 
SNS represent a potential avenue for validating their self-worth, they may look to other 
SNS to seek validation.  Specifically, mothers may increase their child-related sharing 
on other SNS (e.g., Twitter, Instagram, etc.) to guarantee opportunities for success in 
their self-worth contingency.  Compensatory sharing behaviour of this kind would act to 
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minimise the effect of my experimental manipulation as mothers’ opportunities for 
success would not be restricted, instead they may still receive validation from contacts 
on other SNS; to account for this it was hypothesised that: 
Compensatory child-related sharing on other SNS (excluding Facebook) will 
moderate the effect of restricted Facebook use on self-esteem and parenting 
satisfaction; such that, mothers who engage in compensatory child-related sharing on 
SNS (excluding Facebook) will report higher self-esteem and parenting satisfaction 
than mothers who do not engage in compensatory sharing. 
Finally, research suggests that individuals differ in their interaction with 
Facebook based on age.  Christofides, Muise, and Desmarais (2011) compared the 
information sharing behaviour and privacy settings of 288 adolescents and 285 adults.  
Adolescents reported sharing more information on Facebook than adults.  This 
relationship was partially mediated by time spent online.  Although the adolescents in 
their sample were aged between 9 and 18, a much younger age group than used in the 
current study, those findings indicate that younger people spend more time online and 
therefore have more opportunities for online information sharing.  Furthermore, similar 
age effects have been found in participants whose age more closely resembles the 
participants being used in this study. In a sample of 735 females and 284 males with an 
average age of 30.24, McAndrew and Jeong (2012) examined age, sex, and relationship 
status as predictors of Facebook use.  They found that younger females spent more time 
and shared more information on Facebook than older females, and, on average, females 
had more Facebook friends.  Relationship status was found to affect the Facebook 
activity of males but not females.  Based on these findings, it is possible that mothers’ 
child-related sharing on Facebook may, to some extent, be influence by the age of the 
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mother.  To account for potential age effects in the current study, I will control for 
mothers’ age in the three moderation hypotheses outlined previously.  
Hypotheses 
In accordance with the rationale and research discussed previously, this thesis 
tested the following hypotheses: 
H1. Participants whose Facebook use is restricted will report lower mean self-
esteem and parenting satisfaction than those whose Facebook use is not restricted. 
H2a. Controlling for age, level of identification with approval-CSW will 
moderate the effect of restricted Facebook use on self-esteem and parenting satisfaction, 
such that mothers who identify strongly with approval-CSW will report lower levels of 
self-esteem and parenting satisfaction than mothers who do not identify strongly with 
approval-CSW.  
H2b. Controlling for age, intensity of baseline child-related Facebook sharing 
will moderate the effect of restricted Facebook use on self-esteem and parenting 
satisfaction, such that mothers who exhibit a higher intensity of baseline child-related 
Facebook sharing will report lower levels of self-esteem and parenting-satisfaction than 
mothers who have lower intensity of baseline child-related Facebook sharing. 
H2c. Controlling for age, compensatory child-related sharing on other SNS 
(excluding Facebook) will moderate the effect of restricted Facebook use on self-esteem 
and parenting satisfaction; such that, mothers who engage in compensatory child-related 
sharing on SNS (excluding Facebook) will report higher self-esteem and parenting 
satisfaction than mothers who do not engage in compensatory sharing. 
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Method 
Contributions 
 Investigating the potential reasons for mothers’ child-related Facebook sharing 
was my own idea.  I shared it with my supervisor and he encouraged me to conduct a 
literature review to develop a theoretical argument.  After doing so, I presented the 
contingencies of self-worth framework as a potential explanation for differences in the 
amount of child-related information shared by mothers on Facebook.  My supervisor 
was receptive to this explanation and together we designed the study.  
 My supervisor provided a template Facebook questionnaire that had been used 
in previous research.  I made considerable changes to this template to make it 
appropriate for use in my study.  I also sourced all of the dependent measures that were 
used in the questionnaire.  The final version of the questionnaires were checked and 
approved by my supervisor.  I designed the recruitment flyers and distributed them.  My 
supervisor and his lab group also posted status updates on Facebook to assist in the 
recruitment process.  I was responsible for updating participants contact details and 
sending follow up emails to all participants on Day 7 and 14.  
 Together my supervisor and I developed an analysis plan.  I conducted all 
recoding and preliminary analyses independently.  My supervisor and I conducted the 
first regression analysis together and I completed the remainder independently.  
Participants 
Participants included 207 mothers aged between 18 and 57 (M = 32.26, SD = 
7.63).   Mothers who used Facebook and had at least one child under the age of 18 who 
lived with them were eligible to participate in the study.  The majority of participants 
resided in Australia (76.10%) followed by The United States of America (16%); The 
United Kingdom of Great Britain and Northern Ireland (2.90%); Canada (1.60%); and 
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Fiji, India, Italy, Malaysia, and New Zealand (0.40% each).   English was the 
predominate language spoken by participants (95.50%); followed by Chinese and Hindi 
(0.80% each); and Russian, Italian, Malayalam, and Bangla (0.40% each).  The level of 
education held by participants ranged from less than high school (N = 7) to having a 
professional degree (N = 1).  The majority of participants held a bachelors degree 
(36.50%), followed by some university (29.10%), high school or equivalent (21.40%), 
masters degree (6.8%), less than high school (3.40%), doctoral degree (2.40%), and 
professional degree (.50%). 
Procedure 
Recruitment.  The researchers posted the study advertisement as a status update 
on their Facebook profiles. Advertisements were also posted on relevant Facebook 
groups, gumtree.com.au and on parenting websites, including bubhub.com, 
webchild.com.au, and raisingchildren.net.au.  Flyers were distributed at outside school 
hours care centers and at local schools.  Additionally, posters were displayed on notice 
boards around The University of Queensland St Lucia campus, Griffith University Mt 
Gravatt campus, and on community notice boards (see appendix B for example an 
advertisement).  
 To be eligible for inclusion in the study, participants had to be Facebook users 
who were mothers with at least one child under the age of 18 who lived with them.   
Participants were told that the study was looking into the importance of Facebook for 
parenting, would involve answering questions about their Internet activities and how 
they view themselves, and that they might be asked to alter their Facebook activity for 
two weeks.  Additionally, the description stated that upon completion of the study 
participants would be eligible to enter a draw to win one iPad mini (16GB, Wi-Fi) or 
one of four AUD$25 iTunes gift cards.  
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All advertisements provided the web address of the first survey and encouraged 
individuals to share the link with anyone who may have been interested in participating. 
The a priori stopping point for data collection was set at 200 participants or the 
deadline of 15th August 2013.  
 Time 1.  Upon accessing the web address of the first online survey, participants 
read information pertaining to the purpose of the study, participation and withdrawal, 
what was involved, compensation, risks, confidentiality, and ethics clearance and 
contacts before consenting to participation (see Appendix C for information and consent 
text).  Participants provided consent by selecting the ‘I Agree’ button on the study 
information page. Once consent was given, participants responded to three screening 
questions to ensure that they fulfilled the requirements of participation (see Appendix D 
for screening questions).  Participants who did not fulfill requirements for participation 
in the study were shown the following message; “I’m sorry, you do not meet the 
minimum requirements for participation in this study.  Please close your browser 
window.”  
After passing the screening questions, participants were required to create a 
unique code that was used to link their time one and two responses.  Participants then 
provided demographic information, including; year of birth, country of residence, 
primary language, and highest level of education attained.  Relevant measures were then 
presented in a randomized order to assess baseline self-esteem, parenting satisfaction, 
and self-worth contingencies.  Participants then selected the social networking websites 
that they used in a standard week and provided information about their typical use and 
attitudes towards each.  Upon completing these items, participants were assigned to one 
of two conditions: ‘share as usual’ or ‘restricted sharing’.   
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In the ‘share as usual’ condition, participants were instructed to continue to use 
Facebook in the same way that they normally would for the subsequent 14 days: 
logging on when they normally would, reading what others post as they normally 
would, and sharing information as they normally would.  Those assigned to the 
‘restricted sharing’ condition, were instructed to change how often they shared child-
related information on Facebook for the subsequent 14 days.  Participants were 
instructed to log on when they normally would and read others posts as they normally 
would, but were asked not share any information related to their children (i.e., do not 
post any child-related status update, links, or photographs).  A comprehension check 
was used to ensure that participants had understood the instructions. If not, the 
information was displayed a second time (see Appendix E for posting instructions and 
comprehension check).   
To aid compliance with instructions, participants were invited to add the 
researcher as a Facebook friend.  Participants were informed that this proxy account 
was created solely for the purposes of the study, under no circumstances would the 
researcher use the profile to contact them via Facebook, and that the account would be 
deactivated upon completion of the study.  It was explicitly stated that the participants’ 
decision to ‘friend’ or not to ‘friend’ the researcher was completely voluntary and 
would not result in prejudice or penalty.   
To ensure anonymity, upon completion of the questionnaire participants were 
redirected to another webpage, here they provided their email address. This allowed me 
to contact them at two time points during the experimental period (i.e., Day 7 and Day 
14).  On Day 7, participants received an email advising them they were halfway through 
the experimental period and on Day 14 they were sent an email containing the link to 
the follow-up questionnaire (see Appendix F for Day 7 and 14 email script).  
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Participants were reminded that participation in the study was completely voluntary and 
that they were free to withdraw at any time without prejudice or penalty.   
 Time 2.  Participants accessed the second online questionnaire via the link 
provided in the email sent on Day 14.  To allow data from Time 1 and 2 to be matched, 
participants re-entered their unique code created at the beginning of the time one 
questionnaire. Participants selected the social networking websites they had used over 
the past 14 days (from the same list displayed at time one) and provided information 
about the type and frequency of their use and satisfaction regarding any feedback they 
had received from friends on information they had shared.  Relevant measures were 
then presented in a randomized order to assess follow-up self-esteem and parenting 
satisfaction.  
 Participants were asked to specify what they thought the study was about and 
share any comments they had (e.g., something they thought was confusing, something 
they thought the experimenter should know) before they were debriefed (see Appendix 
G for debrief text).  To thank participants for their involvement in the study, they were 
invited to enter a draw to win an iPad mini or one of five AUD $25 iTunes gift vouchers 
by entering their email address on a separate webpage.  The winning participants were 
notified via email upon completion of data collection. 
Measures  
Approval-contingent self-worth (A-CSW).   The approval from others 
subscale of the Contingencies of self-worth scale (Crocker et al., 2003) was used to 
assess whether participants’ self-worth was contingent on the approval of others. 
Participants indicated the extent to which they agreed with five items on a 7-point 
Likert scale (1 = strongly disagree, 7 = strongly agree).  
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Two items directly assessed ACSW (e.g., “I can’t respect myself if others don't 
respect me”) and three items were reverse scored (e.g., “I don’t care what other people 
think of me”). Participants’ scores on each item were averaged to create a total ACSW 
score (α = .81) whereby higher scores indicated higher identification with ACSW. 
Trait self-esteem (TSE).  The 10-item Rosenberg (1965) self-esteem scale was 
used to measure participants’ TSE.  Participants responded on a 4-point Likert scale  (1 
= strongly disagree, 4 = strongly agree) to indicate the extent to which they agreed with 
five items that measured TSE directly (e.g., “I feel that I have a number of good 
qualities”) and five reverse-scored items (e.g., “I feel I do not have much to be proud 
of”).  Scores for each item were summed to create a total TSE score (α =.88), whereby 
higher scores indicated higher self-esteem.  
State self-esteem (SSE).  The 20-item State Self-Esteem Scale (Heatherton & 
Polivy, 1991) was used because it assesses participants’ self-esteem at a given time 
point and is sensitive to experimental manipulations.  The SSE has three subscales: 
performance self-esteem (seven items, three reverse scored): “I feel confident about my 
abilities” and “I feel frustrated or rattled about my performance” (reversed), social self-
esteem (seven items all reverse scored): “I am worried about whether I am regarded as a 
success or failure”, and appearance self-esteem (six items, two reverse scored): “I feel 
satisfied with the way my body looks right now” and “I am dissatisfied with my 
weight” (reversed).  Participants indicated the extent to which each statement was true 
for them right now on a 5-point Likert scale (1 = not at all, 5 = extremely).  Scores for 
each item were summed to create a total state-self esteem score (α =.83), whereby 
higher scores indicated higher state self-esteem.  
Parenting satisfaction.  Originally developed by Gibaud-Wallston and 
Wandersman (cited in Johnston & Mash, 1989) and later adapted by Johnston and Mash 
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(1989), the 16-item Parenting Sense of Competence Scale (PSOCS) is suitable for use 
by parents of children under 18.  Parenting satisfaction was assessed using the 
satisfaction subscale of the PSOCS including nine directly measured items (e.g., “I go 
to bed the same way I wake up in the morning – feeling I have not accomplished a 
whole lot”).  Responses to each statement are given one a 6-point Likert scale (1 = 
strongly agree, 6 = strongly disagree).  Scores for each item were summed to create an 
overall parental-satisfaction score (α =.78), whereby higher scores indicate higher 
parental-satisfaction. 
Social media use.  In both questionnaires, participants were asked to indicate 
which social networking websites they used or read: Facebook, Twitter, Google+, 
personal blog/Tumblr, or Instagram.  Participants were then asked a series of questions 
related to their usage of each website selected.  Questions related to the number of times 
they had posted a status update, re-posted something someone else had posted, posted 
photos and links, commented on other people's posts, and read other posts or just 
"checked" each site.  For the purposes of this study, ‘sharing information’ relates to 
making a status update, posting a photo, video, or weblink.  If participants indicated that 
they shared information, they were then asked what percentage of that information 
related to their children. They were also asked how likely it was that they would receive 
feedback in the form of ‘likes’ or ‘comments’ (1 = very unlikely, 6 = very likely), and 
how satisfied they were with the responses they received to their posts (1 = extremely 
dissatisfied, 5 = extremely satisfied).  At time one, participants reported their average 
weekly activity on each site, whereas at time two participants were asked to report their 
use since they completed the first survey (14 days prior).  To view the complete time 
one and two questionnaires, please see Appendix H. 
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Manipulation Check.  At time two, participants were asked to indicate whether 
they shared information on each social networking website (a) less than usual, (b) same 
as usual, or (c) more than usual. 
Results 
Overview of Analyses 
Preliminary analyses were conducted to examine the presence of missing data 
and outliers, rates of attrition, and the homogeneity of participants across conditions on 
social networking site (SNS) use; demographic variables; and pre-manipulation 
dependent variables.  Descriptive analyses of participants’ SNS use at Time 1 and 2 
were then conducted.  Independent groups t-tests were used to examine the effect of 
restricted Facebook use on mothers’ self-esteem and parenting satisfaction at the group 
level.  A series of moderated multiple regression analyses were used to examine the 
interactive effects of restricted Facebook use and level of identification with approval-
CSW, intensity of baseline child-related sharing on Facebook, and compensatory child-
related sharing on SNS (excluding Facebook) on parenting satisfaction and self-esteem.  
All analyses were assessed for significance at an alpha level of 0.05.  
Preliminary Analyses 	   Of the 281 people who consented to participate in the study, 13 individuals were 
excluded, as they did not meet the inclusion criteria of having a child under 18 who 
lived with them for at least part of the month.  Furthermore, despite giving consent and 
passing the screening questions, 25 participants were excluded from analyses as they 
failed to create a unique code or to answer any questions, and 36 participants were 
excluded as they failed to complete the Time 1 questionnaire and were not assigned to a 
condition. Therefore, Time 1 analyses were conducted on the remaining 207 
participants.   
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   Attrition.	  	  Of the 207 participants who completed the Time 1 questionnaire, 140 
(67.63%) also completed the Time 2 questionnaire.  Therefore, the overall attrition rate 
for the study was 32.37%.  Of the 110 participants who were assigned to the control 
condition, 66 (60%) completed the Time 2 questionnaire, making the overall attrition 
rate for the control condition 40%.  The attrition rate for the experimental condition, 
however, was 23.71% as 74 (76.29%) of the original 97 participants returned to 
complete the second questionnaire. Pearson’s Chi-square analyses revealed that this 
difference in attrition rates between conditions was statistically significant, χ2 (1, N = 
207) = 6.247, p = .012.	  	  	  
Split by condition, independent samples t-tests were conducted to compare 
participants who completed both Time 1 and 2 questionnaires with those who only 
completed the Time 1 questionnaire on key demographic, Facebook, and dependent 
variables as measured at Time 1.  In the experimental condition, no significant 
differences were found between participants who completed both the Time 1 and 2 
questionnaires and those who only completed the Time 1 questionnaire.  However, in 
the control condition, significant differences were found between those who completed 
both the Time 1 and 2 questionnaires and those who only completed the Time 1 
questionnaire on three variables: age, trait self-esteem, and state self-esteem.  A 
marginally significant difference was also found for number of Facebook friends.  
The differences were such that as compared to participants who only completed the 
Time 1 questionnaire, those who completed both the Time 1 and 2 questionnaires had 
fewer Facebook friends, were older, and had higher trait and state level self-esteem as 
Time 1.  The results are displayed in Table 1.   
 ..	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Table 1. Independent samples t-test assessing differences between participants who 
completed both Time 1 and 2 questionnaires and those who withdrew after Time 1. 
Variable Condition Only T1 
Complete 
M (SD) 
T1 & T2 
Complete 
M (SD) 
t (df) p 
Age 
Control 29.57 (7.42) 33.82 (6.82) -3.09 (106) .003 
Experimental 31.13 (9.78) 34.27 (6.36) -1.80 (94) .075 
No. of Facebook 
friends 
Control 268.37 (205.07) 205.86 (121.33) 1.99 (106) .049 
Experimental 225.78 (173.89) 209.50 (127.74) .49 (93) .638 
Daily Time 
online 
Control 6.41 (1.99) 6.35 (2.01) .16 (108) .877 
Experimental 6.13 (2.30) 6.16 (2.15) -.07 (94) .948 
Child related-
sharing 
Control 19.87 (45.08) 10.33 (21.19) 1.49 (108) .139 
Experimental 22.61 (38.47) 11.07 (31.35) 1.45 (93) .150 
Approval 
CSW 
Control 18.30 (7.02) 17.99 (6.96) .223 (108) .824 
Experimental 18.87 (8.24) 18.30 (5.29) .39 (94) .698 
Trait 
Self-Esteem 
Control 29.41 (5.16) 31.48 (5.07) -2.08 (108) .040 
Experimental 28.71 (4.44) 29.70 (4.82) -.88 (94) .382 
State Self-
Esteem 
Control 68.05 (9.08) 72.79 (9.79) -2.56 (108) .012 
Experimental 67.74 (11.39) 69.70 (9.05) -.85 (94) .390 
Parenting 
Satisfaction 
Control 36.05 (8.96) 36.55 (6.98) -.33 (105) .744 
Experimental 37.21 (7.75) 35.81 (6.36) .79 (81) .427 
  
Treatment of outliers.	  	  Participants’ scores on all dependent variables were 
assessed for normality.  Standard scores more than three standard deviations above or 
below the mean were considered to be outliers.  One participant’s scores were skewed 
on the measures of state self-esteem at Time 1 (Z = -4.23) and Time 2 (Z = -3.73), 
parenting competence at Time 2 (Z = -3.15), and trait self-esteem at Time 2 (Z = 3.48).  
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Upon closer inspection of this participant’s responses it seemed evident that they had 
not provided well-considered responses.  Instead, they had given the same answer to all 
items on each measure. Therefore, they were excluded from further analyses. 
Furthermore, one participant’s score on state self-esteem at Time 1 was skewed (Z = -
3.54).  To account for this their score was replaced with the mean.	  	  
Homogeneity of conditions.	  	  Independent samples t-tests were conducted to 
ensure participants in each condition did not differ on eight key demographic, 
dependent, and Facebook user variables: age, approval contingent self-worth (approval 
CSW), trait self-esteem (Trait SE), state self-esteem (State SE), parenting satisfaction, 
number of Facebook friends, daily time online, and child-related sharing on Facebook.  
The tests did not reveal any significant differences, indicating that the conditions were 
homogenous; a summary of the results are included in Table 2 below.  
Table 2. Independent samples t-tests assessing homogeneity of conditions. 
Variable Normal 
Facebook Use 
M (SD) 
Restricted 
Facebook Use 
M (SD) 
t (df) p 
Age 32.12 (7.33) 33.52 (7.39) -1.36 (204) .174 
Approval CSW 18.11 (6.95) 18.44 (6.08) -.35 (204) .724 
Trait SE 30.65 (5.18) 29.46 (4.73) 1.71 (204) .089 
State SE 70.89 (9.75) 69.23 (9.64) 1.23 (204) .221 
Parenting Satisfaction 36.36 (7.78) 36.13 (6.68) .32 (188) .836 
No. Facebook friends 230.75 (162.04) 213.44 (139.46) .81 (201) .419 
Daily time online 6.37 (2.00) 6.16 (2.18) .74 (204) .977 
Child-related sharing 14.14 (33.04) 13.86 (33.36) .06 (203) .952 
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Reliability of measures.	  	  Cronbach’s alpha was calculated to assess the internal 
consistency of each of the measures used.  The reliability of the State Self-Esteem Scale 
(α = .83), Rosenberg Self-Esteem Scale (α = .88), approval subscale of the 
Contingencies of Self-Worth Scale (α = .81), and the satisfaction subscale of the 
Parenting Sense of Competence Scale (α = .78) were all high and consistent with 
previous research (Crocker et al., 2003; Johnston & Mash, 1989; Heatherton & Polivy, 
1991; Rosenberg, 1965).	  
Manipulation check.	  	  A measure of participants’ sharing on each SNS was 
calculated by converting an interval measure of sharing (i.e., status updates and photos) 
to a ratio measure (see Table 3 below) before calculating the relevant percentage of 
those posts that were child-related (as indicated by participants).  To ensure valid 
comparisons between sharing at Time 1 and Time 2, amount of sharing at Time 1 was 
calculated based on a 14-day period (the same as the experimental period).	  
Table 3. Conversion of interval measure of total sharing to ratio measure. 
Participants’ response Calculation used Ratio outcome 
Once a month or so 1 / 2 .50 
2-3 times a month 2.5/ 2 1.25 
Once a week 1 x 2 2 
Twice a week 2 x 2 4 
Every two days or so 14/2 7 
Multiple times each day* 14x 14x 
Just a few times a year** 3/52 x 2 .115 
Never 0 0 
* When participants gave this response they were then required to indicate their average 
daily sharing figure, or ‘x’ in the table above. 
** ‘A few’ was treated as 3. 
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An independent samples t-test was conducted to assess the effect of assignment 
on child-related sharing at Time 2.  Results indicated that the manipulation was 
successful; participants in the restricted Facebook use condition (M = .85, SD = 2.96) 
shared less child-related information than participants in the continued Facebook use as 
usual condition (M = 7.04, SD = 18.75), t (140) = 2.77, p = .006.   To further assess 
compliance with experimental instructions paired samples t-tests were conducted to 
ensure a significant reduction in child-related sharing was only reported by the 
experimental and not the control condition. Results indicated a reduction in child-
related sharing only for the restricted Facebook condition (experimental) further 
indicating a successful manipulation.  The results are presented in Table 4. 
Table 4. Paired samples t-tests assessing compliance with condition instructions 
Condition T1 child-related 
sharing 
M (SD) 
T2 child-related 
sharing 
M (SD) 
t (df) p 
Continued Facebook use 10.05 (20.62) 7.04 (18.75) .97 (69) .334 
Restricted Facebook use 10.49 (31.06) .86 (2.98) 2.82 (70) .006 
 
Participants’ SNS use at Time 1 
Facebook was the most widely used SNS (N = 206), followed by Instagram (N = 
37), Twitter (N = 22), Tumblr/personal blog (N = 16), and Google + (N = 16).  
Participants had an average of 222.65 Facebook friends and spent as little as five 
minutes (1.9%) to three or more hours (17.5%) online using SNS each day (M = 1.27, 
SD = 2.08).   The majority of participants accessed their Facebook accounts multiple 
times each day (85%) followed by once per day (8.8%), every two days (3.9%), twice a 
week (1%), and once a week (1%).  On average, participants shared 4.05 photos (SD 
=10.78) and 6.47 status updates (SD = 11.50) on Facebook each week.  Of these posts, 
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75.31% of photos (M = 3.05, SD = 9.31) and 61.21% of status updates (M = 3.96, SD = 
8.83) included child-related content.   
Regarding the expectation of feedback from Facebook friends, when the status 
update was child-related, 85.2% of participants reported that feedback was either 
‘likely’ or ‘very likely’ compared to only 74.2% of participants when the status updates 
was had no child-related content.  The same pattern was found for the expectation of 
feedback on photos; 90.6% of participants reported that feedback on photos of their 
child(ren) was either ‘likely’ or ‘very likely’ compared to only 85.1% for general 
photos.  A paired samples t-test revealed that the difference in the expectation of 
feedback based on content was only significant for status updates, such that participants 
reported feedback on status updates as significantly more likely when they included 
child-related content.  The results are presented in Table 5.  Furthermore, bivariate 
correlations were conducted to examine the relationship between mothers’ expectation 
of feedback and frequency of child-related content sharing.  Non-significant 
relationships were found for photo sharing, r (191) = .09, p = .21 and status updates, r 
(194) = .06, p = .38, suggesting that mothers’ child-related sharing is not related to the 
expectation of feedback.  
Table 5.  Paired samples t-tests for effect of child-related content on mothers’ 
expectation of feedback from Facebook friends.  
 General content 
M (SD) 
Child-related content 
M (SD) 
t (df) 
Feedback expectation for 
Status updates 
5.07 (1.04) 5.33 (.97) -4.55 (195)* 
Feedback expectation for 
Photos 
5.41 (.86) 5.52 (.86) -1.82 (192) 
* p < .01 
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Exploratory correlational analyses were conducted to examine the relationships 
between nine key demographic, Facebook use, and dependent variables at Time 1: age, 
education (edu), daily time online (time), number of Facebook friends (FB friends), 
child-related sharing (Ch. share), approval contingent self-worth (A-CSW), trait self-
esteem (T. SE), state self-esteem (S. SE), and parenting satisfaction (P.Sat).   The 
results are displayed in Table 6.  
Table 6.  Intercorrelations between key variables at Time 1. 
 
Age Edu. Time FB 
friends 
Ch. 
share 
A-CSW T. SE S. SE P. Sat 
Age - .39** -.25** -.17* -.25** .08 .19** .20** .03 
Edu.  - -.19** -.07 -.22** .05 .23** .28** .03 
Time   - .21** .30** -.18** -.06 -.09 -.03 
FB friends    - .05 -.19** .09 .02 .14 
Ch. share     - -.21** -.02 -.01 .10 
A -CSW      - -.35** -.34** -.25** 
T. SE       - .70* .53** 
S. SE        - .40** 
P. Sat         - 
* p = <.05, ** p = <.01 
As predicted, age was correlated with a range of key variables.  Therefore, 
partial correlational analyses were conducted to further examine the associations 
between these variables while controlling for the effect of age.  The results are 
presented in Table 7.  Analyses indicated a linear relationship between education and 
both trait and state self esteem, suggesting that as education level increases, so too does 
self-esteem.  Number of Facebook friends and both trait and state self-esteem had 
positive relationships with parenting satisfaction, such that mothers with more 
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Facebook friends and trait and state self-esteem also had higher levels of parenting 
satisfaction.  Additionally, daily time online was associated with lower levels of state 
self-esteem.  Of particular importance in the context of the current study are the 
negative associations found between level of identification with approval contingent 
self-worth (approval CSW) and number of Facebook friends, frequency of child-related 
content sharing, parenting satisfaction, and both trait and state self-esteem.  The 
relationships were such that higher identification with approval contingent self-worth 
was associated with fewer Facebook friends, lower trait and state self-esteem, lower 
levels of parenting satisfaction, and contrary to my predictions, less child-related 
sharing behaviour. 
Table 7. Partial correlations between key variables at Time 1(controlling for Age). 
Variables Edu. Time FB 
friends 
Ch. 
share 
A-CSW T. SE S. SE P. Sat 
Edu. - .07 -.00 -.14 .02 .17* .23** .02 
Time  - .06 .07 -.05 -.04 -.16* .03 
FB friends   - .00 -.19* .14 .04 .15* 
Ch. share    - -.20** .05 .06 .12 
A -CSW     - -.39** -.39** -.25** 
T. SE      - .69** .54** 
S. SE       - .54** 
P. Sat        - 
 * p = <.05, ** p = <.01 
Hypothesis 1 
 Independent samples t-tests were used to assess the effect of the experimental 
manipulation on state self-esteem and parenting satisfaction.  Contrary to my first 
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hypothesis, the analyses indicated no significant differences in either state self-esteem 
or parenting satisfaction between experimental conditions.  The results are presented in 
Table 8. 
Table 8. Independent samples t-test for effect of experimental manipulation of parenting 
satisfaction and state self-esteem. 
Outcome variable  Continued 
Facebook use 
M (SD) 
Restricted 
Facebook use 
M (SD) 
t (df) p 
Parenting satisfaction 36.14 (7.36) 35.43 (7.07) .58 (134) .567 
State self-esteem 72.31 (9.68) 70.51 (9.40) 2.82 (140) .265 
 
 To further assess the effect of the manipulation, paired samples t-tests were 
conducted on mothers in the restricted Facebook use condition to compare state self-
esteem and parenting satisfaction at Time 1 and 2.   Results did not reveal any 
significant differences for parenting satisfaction or state self-esteem between Time 1 
and 2.   The results are presented in Table 9, below. 
Table 9.  Paired samples t-tests comparing state self-esteem and parenting satisfaction 
at Time 1 and 2 for mothers’ in the restricted Facebook condition. 
Outcome variable  Time 1 
M (SD) 
Time 2 
M (SD) 
t (df) p 
Parenting satisfaction 35.78 (6.41) 34.97 (7.23) .51 (62) .615 
State self-esteem 69.55 (9.08) 70.51 (9.40) .67 (67) .503 
 
Hypothesis 2a 
Controlling for age and condition, separate moderated multiple regression analyses were 
conducted to examine the moderating effect of level of identification with approval 
contingent self-worth (approval CSW) on state self-esteem and parenting satisfaction.  
Preliminary correlation analyses were conducted to examine the predictors for 
multicollinearity, the results are displayed in Table 10.  None of the predictor variables 
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were correlated with each other, suggesting no collinearity issues. Furthermore, 
approval-CSW was the only predictor found to be significantly correlated with the 
outcome variables, however, based on a priori hypotheses all remaining predictor 
variables were included in further analyses. 
Table 10.  Descriptive statistics and intercorrelations between all variables in  Models 
1 and 2. 
 M 
(SD) 
Age Approval 
CSW 
State 
self-
esteem 
Parenting 
satisfaction 
Condition 
Age 33.92 
(6.41) 
- .07 .23* .02 -.01 
Approval CSW 18.14 
(6.16) 
 - -.34* -.38* .03 
State self-esteem 71.54 
(9.44) 
  - .58* -.11 
Parenting 
satisfaction 
35.75 
(7.20) 
   - -.05 
Condition 1.53 
(.50) 
    - 
 * p <.01 
 
Mean-centred scores were created on all three predictor variables (i.e., 
condition, approval CSW, and age) by subtracting the mean of each predictor from each 
participant’s score on that predictor.  The cross-products of the mean-centred predictors 
were calculated to create three interaction terms: age x condition, condition x 
identification with approval contingent self-worth, and age x condition x identification 
with approval contingent self-worth.  Mean-centring was completed to reduce the 
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collinearity between the individual predictors and the interaction terms, thus increasing 
the interpretability of the regression model. 
State self-esteem as the outcome (Model 1).	  	  To examine whether the 
interaction of age, condition, and approval CSW explained additional variance in state 
self-esteem over and above the additive effects of each variable individually, age, 
condition, and approval CSW were entered in block 1.  Together, these variables 
significantly predicted 19.6% of the variance in mothers’ parenting satisfaction scores at 
Time 2, R2  = .196, F (3, 138) = 11.21, p < .01.  Both approval-CSW (β = -.36, p < .01) 
and age (β = .26, p < .01) were significant predictors of mothers’ state self-esteem at 
Time 2.   The relationship was such that older mothers were more likely to report higher 
state self-esteem at Time 2, and the more mother’s identified with approval contingent 
self-worth the lower their scores were on state self-esteem at Time 2. The interaction 
terms were entered into the model at block 2.   Results indicated that the interactive 
effects explained an additional .70% of the variance in mothers’ state self-esteem at 
Time 2, however this difference was not significant, R2change = .007, Fchange (3, 135) = 
.38, p = .768.  These results suggest that baseline level of identification with approval 
contingent self-worth does not moderate the relationship between restricted Facebook 
sharing and state self-esteem.  However, when considered individually, level of 
identification with approval contingent self-worth has a negative relationship with 
mothers’ state self-esteem, whereas age has a positive relationship. A summary of the 
results are presented in Table 11. 
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Table 11. Hierarchical multiple regression analyses predicting mothers’ state self-
esteem (Model 1). 
 R2 R2 adjusted R2change B SE B β 
Step 1 .20 .18 .20    
Constant    71.49 .73  
Age    .38 .11 .26* 
Condition    -.81 .73 -.37 
Approval CSW    -.56 .12 -.37* 
Step 2 .20 .17 .01    
Constant    71.46 .73  
Age    .37 .11 .26* 
Condition    -.79 .73 -.08 
Approval CSW    -.54 .12 -.35* 
Age x condition    .05 .11 .03 
Condition x approval CSW     .08 .12 .05 
Age x condition x approval 
CSW 
   -.01 .02 -.05 
 * p < .01 
Parenting Satisfaction as the outcome (Model 2).	  To examine whether the 
interaction of age, condition, and approval CSW explained additional variance in 
parenting satisfaction over and above the additive effects of each variable individually, 
age, condition, and approval CSW were entered in block 1.  Together, these variables 
significantly predicted 15.1% of the variance in mothers’ parenting satisfaction scores at 
Time 2, R2  = .151, F(3, 132) = 7.83, p < .01.  However, approval-CSW was the only 
significant predictor found, such that the more mothers’ identified with approval CSW 
the lower their parenting satisfaction at Time 2 (β = -.36, p < .01).  In block 2, the 
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interaction terms were entered into the model.  Results indicated that the interactive 
effects explained an additional 1.5% of the variance in mothers’ parenting satisfaction at 
Time 2, however this difference was not significant, R2change = .015, Fchange (3, 129) = 
.78, p = .51.  These results suggest that baseline level of identification with approval 
contingent self-worth does not affect the relationship between restricted Facebook 
sharing and parenting satisfaction.  However, when considered individually, level of 
identification with approval contingent self-worth has a negative relationship with 
mothers’ parenting satisfaction.  A summary of the results are included in Table 12. 
Table 12. Hierarchical multiple regression analyses predicting mothers’ parenting 
satisfaction (Model 2). 
 R2 R2 adjusted R2change B SE B β 
Step 1 .15 .13 .15    
Constant    35.78 .57  
Age    .06 .08 .06 
Condition    -.29 .58 -.04 
Approval CSW    .04 .02 .14* 
Step 2 .17 .13 .02    
Constant    35.75 .58  
Age    .05 .09 .05 
Condition    -.30 .58 -.04 
Approval CSW    -.42 .10 -.36* 
Age x condition    .02 .10 .01 
Condition x approval CSW     -.04 .09 .02 
Age x condition x approval 
CSW 
   .01 .02 .03 
 * p < .01 
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Hypothesis 2b  
Controlling for age and condition, separate moderated multiple regression analyses were 
conducted to examine the moderating effect of baseline level of child-related Facebook 
sharing on state self-esteem and parenting satisfaction.  Preliminary correlation analyses 
were conducted to examine the predictors for multicollinearity.  The results are 
displayed in Table 13.  Although age and child-related Facebook sharing were 
significantly correlated, the coefficient was small; therefore there was no evidence of 
collinerarity between the predictor variables.  Furthermore, age was the only predictor 
found to be significantly correlated with one of the outcomes (state self-esteem), 
however, based on a priori hypotheses all remaining predictor variables were included 
in further analyses. 
Table 13.  Descriptive statistics and intercorrelations between all variables in the 
Models 3 and 4. 
 M 
(SD) 
Age Child-
related 
Facebook 
sharing 
State 
self-
esteem 
Parenting 
satisfaction 
Condition 
Age 33.92 
(6.41) 
- -.20* .23** .02 -.01 
Child-related 
Facebook sharing 
10.86 
(27.15) 
 - .00 .13 -.012 
State self-esteem 71.54 
(9.44) 
  - .58** -.11 
Parenting 
satisfaction 
35.75 
(7.20) 
   - -.05 
Condition 1.53 
(.50) 
    - 
Note. *p <.05, **p <.01 
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Mean-centred scores were created on all three predictor variables (i.e., 
condition, child-related Facebook sharing, and age) by subtracting the mean of each 
predictor from each participant’s score on that predictor.  The cross-products of the 
mean-centred predictors were calculated to create three interaction terms: age x 
condition, condition x child-related Facebook sharing, and age x condition x child-
related Facebook sharing.  Mean-centring was completed to reduce the collinearity 
between the individual predictors and the interaction terms, thus increasing the 
interpretability of the regression models. 
State self-esteem as the outcome (Model 3).	  	  To examine whether the interaction of 
age, condition, and child-related sharing explained additional variance in state self-
esteem over and above the additive effects of each variable individually, age, condition, 
and child-related Facebook sharing were entered in block 1.  These variables 
significantly predicted 6.4% of the variance in mothers’ state self-esteem scores at Time 
2, R2  = .064, F(3, 137) = 3.11, p = .028.  However, age was the only significant 
predictor found, such that older parents were more likely to report higher state self-
esteem at Time 2 (β = .24, p = .006).  In block two, the interaction terms were entered 
into the model.   Results indicated that the interactive effects explained an additional 
2.5% of the variance in mothers’ state self-esteem at Time 2, however this difference 
was not significant, R2change = .025, Fchange (3, 134) = 1.22, p = .304.  These results 
suggest that baseline levels of child-related sharing on Facebook do not affect the 
relationship between restricted Facebook sharing and state self-esteem.  Instead, when 
considering the predictors included in the model, age is the best predictor of state self-
esteem. A summary of the results are included in Table 14. 
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Table 14. Hierarchical multiple regression analyses predicting mothers’ state self-
esteem (Model 3). 
 R2 R2 adjusted R2change B SE B β 
Step 1 .064 .043 .064*    
Constant    71.44 .79  
Age    .35 .12 .24** 
Condition    -.96 .79 -.10 
Facebook sharing    .02 .03 .06 
Step 2 .089 .048 .025    
Constant    71.37 .79  
Age    .36 .13 .24 
Condition    -1.04 .89 -.11 
Facebook sharing    -.01 .04 -.03 
Age x condition    .08 .13 .05 
Condition x Facebook sharing     .04 .07 .10 
Age x condition x Facebook 
sharing 
   -.00 .01 -.09 
* p < .05, ** p < .01 
Parenting Satisfaction as the outcome (Model 4).	  	  To examine whether the 
interaction of age, condition, and child-related sharing explained additional variance in 
parenting satisfaction over and above the additive effects of each variable individually, 
age, condition, and child-related Facebook sharing were entered in block 1.  These 
variables accounted for 2.2% of the variance in mothers’ parenting satisfaction scores at 
Time 2, however this finding was not significant, R2  = .022, F(3, 131) = 1.00, p =  .395.  
In block 2, the interaction terms were entered into the model.   Results indicated that the 
interactive effects explained an additional 1.1% of the variance in mothers’ parenting 
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satisfaction at Time 2, however this difference was not significant, R2change = .011, 
Fchange (3, 128) = .51, p = .678.  These results suggest that baseline levels of child-
related sharing on Facebook do not effect the relationship between restricted Facebook 
sharing and parenting satisfaction. A summary of the results are included in Table 15. 
Table 15. Hierarchical multiple regression analyses predicting mothers’ parenting 
satisfaction (Model 4). 
 R2 R2 adjusted R2change B SE B β 
Step 1 .022 .000 .022    
Constant    35.78 .62  
Age    .06 .10 .05 
Condition    -.38 .621 -.05 
Facebook sharing    .04 .02 .14 
Step 2 .034 -.011 .011    
Constant    35.70 .63  
Age    .06 .10 .050 
Condition    -.61 .66 -.09 
Facebook sharing    .02 .03 .06 
Age x condition    .01 .10 .01 
Condition x Facebook sharing     -.04 .05 -.17 
Age x condition x Facebook 
sharing 
   -.01 .01 -.26 
 * p < .05, ** p < .01 
Hypothesis 2c 
It was not possible to assess the moderating effect of compensatory sharing on 
the relationship between restricted Facebook use and parenting satisfaction or self-
esteem, as no evidence for compensatory sharing was found in the current sample.  
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Sharing behaviours from Time 1 and 2 on Instagram, Google +, Twitter, and Tumblr 
were compared for participants in the restricted Facebook use condition.  Paired 
samples t-tests revealed no significant differences between participants’ child-related 
photo sharing on Instagram at Time 1 (M = 12.55, SD = 31.42) and Time 2 (M = 0.49, 
SD = 1.21), t (11) = 1.35, p = .21, or on Twitter at Time 1  (M = 0.25, SD = .53) and 
Time 2 (M = .00, SD = .00), t (12) = 1.695, p = .116.  Additionally, no significant 
differences were found between participants’ tweeting behaviours between Time 1 (M = 
5.40, SD = 6.06) and Time 2 (M = 8.75, SD = 7.40), t (7) = -1.40, p = .2.05, or number 
of blog posts between Time 1 (M = 2.40, SD = 3.13) and Time 2 (M = 3.80, SD = 4.76), 
t (4) = -.89, p = .45.  Furthermore, participants who reported using Google+ at Time 2 
indicated that they simply logged on and did not make any posts. 
Discussion 
With more than 655 million active monthly users (Facebook, 2013), Facebook 
has garnered much attention from scholars as it represents an intriguing platform from 
which to conduct psychological research.  Despite more than 450 published articles 
examining antecedents and consequences of Facebook use (Wilson et al., 2012), to date, 
only one study has focused specifically on parents Facebook use  (Bartholomew et al., 
2012).  This thesis aimed to bridge a gap in the literature by focusing exclusively on 
mothers’ Facebook use. I applied a contingencies of self-worth framework to account 
for differences in mothers’ child-related sharing on Facebook and investigated the 
extent to which this type of sharing was related to mothers’ reports of parenting 
satisfaction and self-esteem.   
I hypothesised that restricting mothers’ child-related sharing on Facebook would 
result in reductions in parenting satisfaction and state self-esteem and that this 
relationship would be moderated by baseline frequency of child-related sharing, level of 
	  	   43 
identification with approval-CSW, and compensatory child-related sharing on other 
SNS.  In the following pages, the findings associated with each hypothesis and their 
implications in relation to previous research will be discussed. The strengths and 
limitations of the present investigation will be presented together with directions for 
future research.    
Summary and Interpretation of Findings 
Mothers’ Facebook use. In line with the findings of Bartholomew et al. (2012), 
the majority of mothers in my sample accessed and managed the content of their 
Facebook account at least once per day.  Additionally, regarding the expectation of 
feedback from Facebook friends, mothers in the current study and those in the 
Bartholomew et al. (2012) study overwhelmingly reported that feedback on child-
related photos was either very likely or likely.  However, the current study extends on 
the findings of Bartholomew et al. (2012) as mothers’ expectations of feedback on 
child-related content were measured separately for status updates and photos.  
Interestingly, mothers reported feedback as being more likely on child-related status 
updates compared with general status updates but this effect was not found for photos.  
On average, mothers’ reported feedback as more likely on photos than on status 
updates.  These findings suggest that feedback on photos in general is more likely than 
status updates, and the presence of child-related content simply increases the likelihood 
of feedback on status updates.  
 Corresponding age effects to those reported by McAndrew and Jeong (2012) 
were also identified in the current study.  Younger mothers reported spending more time 
online, had a greater number of Facebook friends, and posted status updates and photos 
more frequently than older mothers. These findings are of particular importance as they 
are the first to indicate that age affects online activity comparably for mothers and non-
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mothers.  Furthermore, younger mothers also reported lower trait and state self-esteem 
than older mothers.  This finding is not particularly surprising, as previous research has 
mapped the trajectory of self-esteem across the life span with similar findings. After 
collecting cross-sectional data from 326,641 individuals Robins, Trzesniewski, Tracy, 
Gosling, and Potter (2002), reported high levels of self-esteem in childhood which 
decreased during adolescence and rose steadily throughout adulthood, before dropping 
sharply in old age. This trajectory remained once gender, socioeconomic status, 
ethnicity, and nationality were controlled for.  Despite the cross-sectional nature of their 
data (Robins et al, 2002), similar findings regarding reductions in self-esteem during 
adolescence and early adulthood have been reported in a longitudinal study of 7,100 14 
to 30 year olds (Erol & Orth, 2011).  These findings suggest that the age effects 
identified in this study are consistent with those generally found in the population.  
 Consistent with previous research (Lee, Moore, Park, & Park, 2012; 
Mehdizadeh, 2010; Steinfield, Ellison, & Lampe, 2008; Tazghini & Siedlecki, 2013), 
mothers who spent more time online also reported lower state self-esteem.  This 
relationship can be understood in terms of the social compensation hypothesis, which 
proposes that individuals use SNS to increase their social capital – the advantages 
associated with social relationships (Lee, Moore, Park, & Park, 2012).  From this 
perspective, for an individual with low self-esteem, the Facebook interface is conducive 
to an ease of communication not associated with face-to-face communication.  
Facebook affords individuals with low self-esteem opportunities to communicate with 
others whom they may not be readily able to communicate with in real life, without the 
expectation of timely responses that would be expected in face-to-face conversations 
(Tazghinia & Siedlecki, 2013).   
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From this perspective, low self-esteem precedes Facebook use, however, given 
the cross-sectional nature of the data in the current study, it is not possible to draw 
causal conclusions regarding the direction of the relationship. As such, it is also 
possible that spending time on Facebook acts to reduce self-esteem.  Indeed, research 
has demonstrated reductions in subjective well-being and life satisfaction following 
Facebook use (Kross et al., 2013), however, to my knowledge no research has 
demonstrated this specific effect for self-esteem.  Notwithstanding, subjective well-
being, life satisfaction, and self-esteem are somewhat related constructs (Crocker, 
Luhtanen, Blaine, & Broadnax, 1994; Diener & Diener, 1995); therefore, it is possible 
that Facebook use may negatively affect self-esteem.  
Finally, it is important to note that spending time on Facebook does not 
necessitate the sharing of information, therefore it is also possible that mothers with 
low-self esteem spend more time engaging with Facebook in a passive manner (e.g., 
viewing their news feed) rather than actively sharing by making status updates or 
posting photos (Burke et al., 2010; Wilson et al., 2012).  Scholars have suggested that 
passive viewing of Facebook may be motivated by feelings of loneliness and, as such, 
viewing ‘friends’ activity on Facebook may serve to decrease loneliness (Burke et al., 
2010).  However, research suggests that individuals whose time on Facebook is spent 
predominantly viewing friends’ content reported increased loneliness and reduced social 
capital (Burke et al., 2010). This finding has important ramifications in the context of 
mothers’ Facebook use.   
It is probable that some mothers’ Facebook use is motivated by feelings of 
loneliness, especially when stay-at-home mums or those on maternity leave are 
considered.  Despite the presence of an infant or even multiple children, mothers may 
feel lonely or crave interaction with adults. My findings suggest that mothers with low-
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self esteem spend more time on Facebook.  If these mothers are engaging in passive 
Facebook use, rather than serving to decrease loneliness this type of Facebook use may 
have the opposite effect. 
  Approval Contingent Self-Worth & Child-related Sharing.  Contrary to 
hypotheses, restricting mothers’ child-related sharing on Facebook did not reduce their 
parenting satisfaction or state self-esteem (hypothesis 1) irrespective of their level of 
identification with approval-CSW (hypothesis 2a) or baseline frequency of child-related 
sharing (hypothesis 2b).  Instead, restricted child-related sharing on Facebook had no 
effect on mothers’ reports of self-esteem and parenting satisfaction.  To account for this, 
it is important to consider the underlying theoretical assumptions of the contingencies of 
self-worth framework on which the hypotheses were based.   
Firstly, because contingencies of self-worth result in self-validation goals, 
whereby individuals are motivated to validate their relevant self-worth contingency 
(Covington, 1984; Crocker et al., 2003), it was predicted that the use of Facebook with 
the expectation of positive feedback would be an example of an individual seeking out a 
situation or engaging in an activity that provides opportunities for them to achieve 
success in the domain on which their self-worth is contingent.  In line with this, it was 
predicted that mothers’ child-related sharing on Facebook would, to some extent, be 
motivated by the expectation of feedback.   However, the results revealed no evidence 
of an association between mothers’ feedback expectations and the amount of child-
related information that they shared on Facebook.  This indicates that mothers’ 
frequency of child-related sharing was not a function of the expectation of feedback - a 
mother expecting no feedback would be just as likely to share child-related information 
as a mother expecting feedback 100 percent of the time.  Furthermore, the absence of a 
relationship between expectation of feedback and frequency of child-related sharing 
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was not due to a complete absence of mothers who identified with approval-CSW in the 
sample. Subsequently, in the current study, regardless of level of identification with 
approval-CSW, mothers’ sharing behaviour was not being motivated by the expectation 
of feedback.  
Secondly, hypotheses were based on the theoretical assumption that mothers 
with approval-CSW, having expectations of feedback from Facebook friends, would be 
motivated to share more child-related information in order to validate their self-worth.  
Contrary to this assumption, results indicated that mothers’ with approval-CSW shared 
less child-related information on Facebook than mothers who did not identify with 
approval-CSW.  Therefore, rather than accounting for increased child-related sharing, 
the findings indicate that, irrespective of the expectation of feedback, approval-CSW is 
associated with fewer child-related posts on Facebook.  Despite this finding being in 
contradiction to what was expected, it can begin to elucidate the answer the first 
research question being addressed by this thesis: why do mothers differ in the amount of 
child-related information they share on Facebook?  It seems approval-CSW may 
account for some of the differences in mothers’ child-related sharing, albeit not in the 
expected direction.  There are a number of possible explanations for why mothers with 
approval-CSW share less child-related information on Facebook.   
Firstly, given that self-worth contingencies develop at a young age (Crocker & 
Wolfe, 2001), mothers in this sample may have identified a reliable way to validate 
their contingency before the advent of Facebook.  However, the association between 
approval-CSW and low self-esteem identified in the current study suggests that these 
mothers have not found a reliable way of validating their contingency. If they had, we 
would expect to find no difference in self-esteem between mothers who did and did not 
identify with approval-CSW.  Secondly, the hypotheses were based on the assumption 
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that Facebook is an easily accessible platform through which individuals can validate 
their approval-CSW.  Forest and Wood (2012) reported that although individuals with 
low self-esteem view Facebook as an appealing platform for self-disclosure, the low 
positivity and high negativity of their posts often provoke unfavorable reactions from 
others.   
Given the concomitant nature of approval-CSW and low self-esteem in the 
current study, it is possible that mothers in my sample had experienced negative 
feedback from Facebook friends related to information they previously shared and, as a 
result, they may not view Facebook as a reliable way of validating their self-worth 
contingency.  Finally, results of the current study indicate that approval-CSW is 
associated with less child-related sharing and lower self-esteem, yet lower self-esteem is 
associated with more time spent online. Upon first consideration these results seem 
contradictory as they suggest that mothers with low self-esteem are spending more time 
online, yet engaging in less sharing behaviours.  As previously discussed, given the 
relationship between approval-CSW and low self-esteem in the current study, it is 
possible that mothers with approval-CSW and low self-esteem are engaging in passive 
rather than active Facebook use (Burke et al., 2010).  
Hypothesis 2c accounted for the potential moderating effect of compensatory 
child-related sharing on SNS (excluding Facebook) on the relationship between 
restricted child-related sharing and parenting satisfaction and state self-esteem. As 
identified previously, no evidence of mothers engaging in compensatory sharing during 
the 14-day experimental period was found.  As such, it was not possible to test this 
hypothesis.  However, when considered in the context of the findings of my research, 
the lack of evidence for compensatory sharing is not surprising.  There was no 
indication that mothers with approval-CSW were using child-related sharing on 
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Facebook to validate their self-worth contingency, therefore it follows that they would 
not decide to start engaging in this type of behaviour on other SNS as a result of the 
experimental manipulation.  
The second research question being addressed by this thesis was whether child-
related sharing on Facebook affects mothers’ self-esteem or parenting satisfaction.  
Based on the experimental manipulation used, no direct evidence was found for a 
relationship between frequency of child-related sharing and parenting satisfaction or 
self-esteem.  That said, associations between key variables at Time 1 provide important 
insights into the relationships between approval-CSW, parenting satisfaction, and trait 
and state self-esteem. The association between approval-CSW and low trait and state 
self-esteem found in the current study provides further support for the notion that 
contingencies of self-worth which are wholly dependent on other people for their 
validation are more strongly associated with compromised psychological well-being 
than those that rely on stable aspects of the self (e.g., virtue) or that are comparatively 
unconditional (Crocker at al, 2003).   
Furthermore, in line with findings reported by Thompson and Walker (2004), 
low self-esteem was associated with decreased parenting satisfaction.  Importantly, this 
finding increases the generalisability of the original finding by Thompson and Walker 
(2004) from an adolescent first-time parent sample to adult mothers.  However, it is also 
possible that parenting satisfaction varies as a function of the mothers’ parenting 
experience (White & Rogers, 1998); unfortunately, the current study did not assess this 
variable.  Despite this limitation, the correlational findings evident at Time 1 highlight 
the negative effect of externally validated self-worth contingencies on psychological 
well-being.  
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Strengths, Limitations and Directions for Future Research 
 A major strength of this research is its novelty; to my knowledge this is the first 
Facebook study that has focused exclusively on mothers’ Facebook use.  As such, the 
findings not only add to the literature on Facebook use in general, but can also be used 
to compare and contrast the usage patterns of mothers and non-mothers. I utilised an 
experimental design in which the participants were blind to the aims of the study, 
reducing the likelihood that mothers’ responses were subject to social desirability bias 
and demand characteristics.  The findings have high ecological validity; participation 
was completely online so mothers were able to continue living as they usually would 
during the experimental period.  Mothers continued to access their own Facebook 
account, in the same setting and via the same device throughout the duration of the 
study. Consequently, the findings closely reflect what would happen if mothers’ were, 
for whatever reason, unable to share child-related information outside of participation in 
this study.  
A consequence of ensuring high ecological validity is that extraneous variables 
(e.g., family crisis) that may have affected some mothers’ responses could not be 
controlled for.  However, participants were randomly assigned to conditions and no 
differences were found between the experimental groups on key variables at baseline 
suggesting that any extraneous variables were equally divided between the two 
conditions (Edgington, 1985).   Furthermore, there is strong evidence to suggest that the 
experimental manipulation was successful because mothers in the restricted child-
related sharing condition shared significantly less child-related information during the 
experimental period compared to baseline.  However, a major limitation of this study is 
its reliance on self-report data.  As a result, mothers’ responses may have been subject 
to social desirability bias or misremembering (Robins, Hendin, & Trzesniewski, 2001).   
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In the context of this study, mothers may have misremembered the extent of 
their SNS use or sharing behaviours causing them to over or under represent actual use.  
It is also possible that mothers in the restricted child-related sharing condition reported 
compliance with the experimental instructions but continued to share child-related 
information.  However, nearly half of the mothers in the sample added my proxy 
Facebook account and believed I was monitoring their posts during the experimental 
period.  If mothers believed that their self-reported usage could be reconciled with their 
actual Facebook usage they should have been less likely provide incorrect information.  
However, many of the findings from this study were in line with previous research (e.g., 
association between low self-esteem and time online), suggesting that mothers’ were 
not providing inaccurate information.  
Future research should aim to overcome this problem by objectively measuring 
sharing behaviour and SNS use. Granted, this may be difficult given the ethical, 
logistic, and privacy considerations associated with viewing individuals’ Facebook 
profiles.  However, daily diary recording and experience sampling offer practical 
solutions to these problems (Kross et al., 2013).  For example, participants could send 
their usage statistics to experimenters on a daily basis via text message or to a study 
specific Facebook profile. In doing so, experimenters would reduce bias associated with 
participants’ misremembering and would not require access to individual participants’ 
Facebook profiles.  
The potential problems associated with social desirability in this study are 
particularly pertinent when the used measures of self-esteem are considered.  
Specifically, the same measures of trait and state self-esteem were used at Time 1 and 2, 
leading some participants to comment that they felt as though they were answering the 
same questions repeatedly.  Such reactions may be conducive to participants skipping or 
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responding randomly to questions (Robins, Hendin, & Trzesniewski, 2001); there was 
clear evidence that one participant in this study was responding in such a way and was 
excluded from further analyses.  Indeed, the same problem has been noted in previous 
research, leading Robins et al. (2001) to develop a single-item measure of trait self-
esteem, however, the Rosenberg Self-Esteem Scale remains a widely used and 
consistently validated measure of trait self-esteem (Greenberger, Chen, Dmitrieve, & 
Farruggia, 2003; Schmitt & Allik, 2005).   
Based on participants’ comments, it is also possible that some mothers were not 
only aware that the questions were similar, but also may have inferred the construct that 
the questions were measuring.  Arguably, it is more socially desirable to have high-self 
esteem (Robinson, Shaver, & Wrightsman, 1991); as such, mothers with low self-
esteem in this study may have inflated their self-report responses if they were aware that 
self-esteem was being measured.  However, in the current study there was enough 
variance in mothers’ self-esteem scores to find significant associations with a range of 
variables, suggesting that any social desirability response effects were minimal.   
In the current study state self-esteem was assessed at baseline and again 14 days 
later.  Therefore, daily fluctuations in state-self esteem were likely not accounted for.  It 
is possible that mothers’ in this study may have experienced situational or daily 
fluctuations in state self-esteem as a result of not being able to share child-related 
information on Facebook.  Based on the limitations associated with administering the 
same measure on multiple occasions discussed previously, it would have been both 
inefficient and unreliable to measure mothers’ state self-esteem on a daily basis in this 
study.  However, this should definitely be considered for future research.  
Future research should attempt to develop a shorter state self-esteem scale, 
which could be used to more efficiently assess fluctuations in state self-esteem.  This 
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shorter measure of state self-esteem could then be used in Facebook studies that utilise 
experience-sampling methods.  For example, future studies assessing the effect of 
restricted Facebook sharing on state self-esteem should instruct participants to log-on 
twice per day and whenever they want to engage in sharing behaviour on Facebook.  
That way, participants state self-esteem would be assessed twice daily and whenever 
they were unable to engage in the desired sharing behaviour, resulting in a more 
accurate representation of fluctuations in state self-esteem that may result from 
restricted Facebook sharing. 
Although the finding of this study that lower self-esteem is associated with 
lower parenting satisfaction is supported by previous research (Thompson & Walker, 
2004), the present study did not assess the experience of mothers in the sample.  While 
it is highly unlikely that all of the mothers in my sample were new mothers, as was the 
case in the Thompson and Walker study (2004), it is not possible to rule this out based 
on the data collected.  Research suggests that, together with self-esteem, parenting 
experience, age at onset of motherhood, and the number of children that mothers have 
are also associated with parenting satisfaction; such that older and more mature parents 
report more parenting satisfaction  (White & Rogers, 1998).  Therefore, future research 
assessing mothers’ Facebook use must account for these three variables.   
Additionally, further research is needed to delineate the associations between 
approval-CSW, low self-esteem, parenting satisfaction, and time spent online identified 
in this study.  While I have suggested that loneliness or a desire for social capital may 
account for mothers being drawn to Facebook, future research is needed to confirm the 
antecedents of mothers’ Facebook use and to examine the potential implications of 
passive Facebook use on mothers’ self-esteem.  Moreover, while the findings of this 
study indicate that mothers’ with approval-CSW share less child-related information on 
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Facebook, this does nothing to account for why some mothers share a lot of child-
related content on Facebook.  As such, future research should also examine whether any 
other contingencies of self-worth can account for mothers’ chid-related sharing.  
Finally, given the age effects identified in this study, future research should examine 
whether differences in mothers’ child-related sharing are associated with experience in 
the parenting role, as it is possible that mothers share more child-related information in 
the early stages of parenting, or following the birth of their first child.   
Conclusion 
 Previous research has demonstrated that, despite the responsibilities associated 
with having an infant, some mothers’ report increases in their Facebook use over the 
transition to parenthood (Bartholomew et al., 2012).  Mothers represent an important 
subgroup of Facebook users, especially when the implications of mothers’ well-being 
on parenting behaviours is considered (Thompson & Walker, 2004).  However, to date, 
no published research has focused exclusively on mothers’ Facebook use.  This thesis 
applied a contingency of self-worth framework to investigate why mothers differ in the 
amount of child-related information they share on Facebook, and whether child-related 
sharing affects mothers’ self-esteem or parenting satisfaction.   
Contrary to hypotheses, results indicated that frequency of child-related sharing 
does not affect mothers’ self-esteem or parenting satisfaction regardless of level of 
identification with approval-CSW or intensity of baseline child-related sharing.  
Interestingly, approval-CSW was associated with mothers sharing less child-related 
information on Facebook.  Mothers’ with approval-CSW also reported lower self-
esteem and lower parenting satisfaction, supporting the notion that self-worth 
contingencies wholly dependent on others for validation are more difficult to satisfy 
reliably, thus resulting in compromised psychological well-being.    
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The findings from this thesis represent the first insights into the possible 
antecedents and consequences of mothers’ Facebook use.  Furthermore, they indicate 
that Facebook is a prominent feature in the lives of mothers and its use is associated 
with aspects of self-esteem, parenting satisfaction, and approval contingent self-worth.  
Future research aimed at further understanding the interplay between these variables is 
imperative if we wish to gain a complete understanding of what factors motivate 
mothers to use Facebook and, importantly, the negative and positive consequences 
associated with its use.  
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Appendices 
Appendix A 
About Facebook 
The Timeline. Upon registering for a Facebook account, users are provided with a 
Timeline that they can personalise by adding interests, photos, education, work history, 
relationship status, and contact information. Users can also share photographs, videos, 
links, and status updates: short posts which communicate to the user’s network their 
current situation or emotions (Hum, Chamberlin, Hambright, Portwood, Schat, & 
Bevan, 2011).  All of these are displayed on the user’s Timeline and on their friends’ 
News Feeds.  Shared content can be commented on or ‘liked’ by others.  Additionally, 
friends can post comments directly to each other’s timelines.  
 
The News Feed. The News Feed is a real-time list of stories shared by the entities to 
which a person is connected on Facebook (e.g., friends, groups, pages, events, etc.).  
Each individual’s News Feed is personalised to reflect their interests and the sharing 
activity of their network.  Content is prioritized based on who posted it, how many likes 
or comments it has received, and the type of content it is (e.g., photo, video, link, etc.); 
(Facebook, 2012a).  
 
Friending. Users can add other users a ‘friends’.  The friend-ed individual then chooses 
to accept or deny the ‘friend request’.  Upon accepting the friend request, the users’ 
timelines become visible to each other.   
 
Messages.  Users can also communicate with each other privately via the Facebook 
Chat application.  Messages exchanged in this way are only viewable by those included 
in the conversation.   
 
Groups, Pages, & Events. Users can express their interests by creating or joining groups 
and pages.  Groups and Pages liked by users are displayed on their timeline.  Moreover, 
users can create and RSVP to events on Facebook.  
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Appendix B 
Example Advertisement 
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Appendix C 
Information and Consent 
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Appendix D 
Screening Questions 
 
The	  message	  below	  appeared	  if:	  
Please	  select	  your	  gender	  ‘Male’	  was	  selected	  Or	  	  
Do	  you	  have	  at	  least	  one	  child	  under	  the	  age	  of	  18	  who	  lives	  at	  home	  with	  you	  for	  at	  
least	  part	  of	  the	  month	  ‘No’	  was	  selected	  Or	  	  
Do	  you	  use	  Facebook?	  ‘No’	  was	  selected	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Appendix E 
Posting Instructions and Comprehension Check 
Restricted sharing condition 
If	  the	  participant	  gave	  the	  incorrect	  answer,	  the	  following	  message	  was	  displayed: 
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Control condition 
If	  the	  participant	  gave	  the	  incorrect	  answer,	  the	  following	  message	  was	  displayed:	  
Participants	  allocated	  to	  both	  the	  experimental	  and	  control	  conditions	  were	  then	  
shown	  the	  following	  message:	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Appendix F 
Day 7 and 14 Email Script 
Day 7 Email Text 
Day 14 Email Text 
 
	  
Dear	  Participant,	  
	  
Good	  news	  -­‐	  you	  are	  half	  way	  through	  the	  14-­‐day	  study!	  	  Thank	  you	  for	  your	  
participation	  thus	  far.	  
	  
In	  seven	  days	  time,	  we	  will	  send	  you	  another	  email	  containing	  the	  link	  to	  the	  final	  
survey.	  	  Once	  you	  have	  submitted	  that	  survey,	  you	  will	  have	  the	  option	  of	  entering	  
a	  prize	  draw	  to	  win	  an	  iPad	  mini	  or	  one	  of	  four	  AUD	  $25	  iTunes	  gift	  cards.	  	  	  
	  
Please	  note	  it	  is	  very	  important	  that	  you	  complete	  the	  second	  survey	  on	  day	  14.	  	  	  If	  
that	  is	  not	  possible,	  please	  complete	  the	  survey	  as	  soon	  as	  possible	  after	  day	  14.	  	  
	  
Once	  again,	  thank	  you	  for	  your	  participation!	  
	  
Best	  wishes,	  
	  
Ashleigh	  Smith	  	  	  
Dear	  Participant,	  	  
	  
The	  14-­‐day	  study	  has	  now	  finished.	  	  Please	  click	  the	  link	  below	  as	  soon	  as	  
possible	  to	  complete	  the	  final	  survey.	  	  This	  survey	  will	  take	  approximately	  30	  
minutes.	  
	  	  
https://exp.psy.uq.edu.au/facebook2	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
	  	  
Once	  you	  have	  submitted	  this	  survey,	  you	  will	  have	  the	  option	  of	  entering	  a	  prize	  
draw	  to	  win	  an	  iPad	  mini	  or	  one	  of	  four	  AUD	  $25	  iTunes	  gift	  cards.	  	  
	  	  
Thank	  you	  for	  participating	  in	  this	  study!	  	  
	  
Kind	  regards,	  	  
Ashleigh	  Smith	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Appendix G 
Debrief 
 
 
 
 
 
 
 
 
 
 
 
 
& Time 1 and 2 Questionnaire 
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Appendix H 
Standardised Measures & Time 1 and 2 Questionnaires 
Standardised Measures 
The following questionnaires were shown to participants in a randomised order at both 
Time 1 and Time 2: The Contingencies of Self-Worth Scale, The Rosenberg Self-
Esteem Scale, The State Self-Esteem Scale, and The Parenting Sense of Competence 
Scale. 
Contingencies of Self-Worth Scale 
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Rosenberg Self-Esteem Scale 
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State Self-Esteem Scale 
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Parenting Sense of Competence Scale 
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Time 1 Questionnaire 
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Facebook	  Questions	  
 
	  	   76 
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Display	  if	  ‘How	  often	  do	  you	  comment	  on	  friend’s	  posts?’	  ‘multiple	  times	  each	  day’	  is	  selected	  
 
Display	  if	  ‘How	  often	  do	  you	  re-­‐post	  friend’s	  posts?’	  ‘multiple	  times	  each	  day’	  is	  selected	  
 
Display	  if	  ‘How	  often	  do	  you	  post	  photos?’	  ‘multiple	  times	  each	  day’	  is	  selected	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Display	  if	  ‘How	  often	  do	  you	  read	  other	  posts	  or	  just	  ‘check’	  Facebook?’	  ‘multiple	  times	  each	  day’	  is	  
selected	  
 
Instagram	  Questions	  
Display	  if	  ‘In	  a	  typical	  week	  where	  to	  you	  post	  or	  comment?’	  ‘Instagram’	  is	  selected	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Display	  if	  ‘How	  often	  do	  you	  post	  photos	  on	  Instagram?’	  ‘multiple	  times	  each	  day’	  is	  selected	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Display	  if	  ‘How	  often	  do	  you	  comment	  on	  the	  posts	  of	  those	  who	  you	  follow	  on	  Instagram?’	  ‘multiple	  
times	  each	  day’	  is	  selected	  
 
Display	  if	  ‘How	  often	  do	  you	  look	  at	  photos	  or	  just	  ‘check’	  Instgram?’	  ‘multiple	  times	  each	  day’	  is	  
selected	  
 
Twitter	  Questions	  
Display	  if	  ‘In	  a	  typical	  week	  where	  to	  you	  post	  or	  comment?’	  ‘Twitter’	  is	  selected	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Display	  if	  ‘How	  often	  do	  you	  tweet	  something	  on	  Twitter?’	  ‘multiple	  times	  each	  day’	  is	  selected	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Display	  if	  ‘How	  often	  do	  you	  retweet	  something	  on	  Twitter?’	  ‘multiple	  times	  each	  day’	  is	  selected	  
	  
	  
	  
Display	  if	  ‘How	  often	  do	  you	  post	  photos	  on	  Twitter?’	  ‘multiple	  times	  each	  day’	  is	  selected	  
	  
Display	  if	  ‘How	  often	  do	  you	  reply	  to	  others’	  posts	  on	  Twitter?’	  ‘multiple	  times	  each	  day’	  is	  selected	  
	  
Display	  if	  ‘How	  often	  do	  you	  read	  or	  ‘check’	  Twitter?’	  ‘multiple	  times	  each	  day’	  is	  selected	  
	  
Google+	  Questions	  
Display	  if	  ‘In	  a	  typical	  week	  where	  to	  you	  post	  or	  comment?’	  ‘Google+’	  is	  
selected
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  Display	  if	  ‘How	  often	  do	  you	  post	  of	  Google+?’	  ‘multiple	  times	  each	  day’	  is	  selected	  
	  
Display	  if	  ‘How	  often	  do	  you	  re-­‐post	  something	  on	  Google+?’	  ‘multiple	  times	  each	  day’	  is	  selected	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Display	  if	  ‘How	  often	  do	  you	  post	  photos	  on	  Google+?’	  ‘multiple	  times	  each	  day’	  is	  selected	  
	  Display	  if	  ‘How	  often	  do	  you	  comment	  on	  others’	  posts	  on	  Google+?’	  ‘multiple	  times	  each	  day’	  is	  
selected	  
	  Display	  if	  ‘How	  often	  do	  you	  read	  or	  ‘check’	  Google+?’	  ‘multiple	  times	  each	  day’	  is	  selected	  
	  
Tumblr/Personal	  Blog	  Questions	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Time 2 Questionnaire 
	  	  
Facebook	  Questions	  
Display	  if	  ‘Since	  you	  completed	  the	  first	  survey	  (14	  days	  ago),	  which	  of	  the	  following	  did	  you	  use	  or	  
read?	  ‘Facebook’	  is	  selected	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Instagram	  Questions	  
Display	  if	  ‘Since	  you	  completed	  the	  first	  survey	  (14	  days	  ago),	  which	  of	  the	  following	  did	  you	  use	  or	  
read?	  ‘Instagram’	  is	  selected	  
	  
Google+	  Questions	  
Display	  if	  ‘Since	  you	  completed	  the	  first	  survey	  (14	  days	  ago),	  which	  of	  the	  following	  did	  you	  use	  or	  
read?	  ‘Google+’	  is	  selected	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Twitter	  Questions	  
Display	  if	  ‘Since	  you	  completed	  the	  first	  survey	  (14	  days	  ago),	  which	  of	  the	  following	  did	  you	  use	  or	  
read?	  ‘Twitter’	  is	  selected	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Personal	  Blog	  /	  Tumblr	  Questions	  
Display	  if	  ‘Since	  you	  completed	  the	  first	  survey	  (14	  days	  ago),	  which	  of	  the	  following	  did	  you	  use	  or	  
read?	  ‘’	  is	  selected	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Final	  Comments	  
 
 
 
 
 
 
 
